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executives, professionals,

mechanics, and
workshop owners.
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automechanika — 8%

BUENOS AIRES Motorcycles
6% o
- . Mobility as a 0
V|S|t0 IS. service and Car wash and care
prOd uct self-driving

10%
Fuels and alternative
drive systems

groups most
Interested In

— 10%
45% Dealer and workshop
Parts & components management
190
3.20/ = : ggdé\)/vork and painting
Diagnosis and repair
‘ 120/0
N Tires and wheels
31% 16% 13%
Electronics Accessories Automotive manufacturing

and connectivity and customizing and automation
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93 0
participate In the
next edition

=

E_I_I_IG)

.

%

/
86%
satisfied with
the target group

Intends to

O
: D
Q, E%..a & - Bk
mif Gl il - Phnr
?@%@MV@ AL o RS (D)
Q\ “ (] | Y “ : S

0
_n v@?@‘

o ape
‘@m@@ﬂ% @@@2 - : @mjwm. :

)
‘ﬂm ”

roeila |
S g e %gwm@w@wm%

INENEN ” % S
LR e

= WM?H :
_- @QV @“%&M w@‘ .....-
uf @_ aa@MV ‘ A@E _

% H‘@m T D o al X
J%G@@ Gl Oﬁmﬁo__ y e, @mmm
,D v
%W@V iﬂa _.m.m : S B @
w et o 0 =5
= @_wm%@@v@- O % = nnu &LM@@WMN
e ,@%ﬁoﬂ%‘w AME _.M.m e 4 = mwmmﬁo@
4 \ ™ i goii E=— )
__.@g‘o@@m g O 2 3 @5
H% _w@gwmmoa T Ne m M% oI
g EEM. @@g (7 EEVM&G = ﬂa@ﬁ@ r
@ﬁﬁﬁw.@ 0-@ . oL y.ﬁea@ﬁ
, o@ : \% \_? & ‘@m D w__m LGl o~
H.awafﬁ. - =
N@_Q@Qm&@ LL] © O =%
; { _M G
o1 a-.ov sl U
At SO
- % - ? = ) N wﬁu @&a
LR 0] = | A~
,ﬁﬂﬂ OCl- . O . LT
‘ol I . =y
uf aa« ey N = _-E% 4 [
_m?mmﬁﬁo@_m 0 et ' SPOL
e ool Bl C & 50][0] e
D) a0 ”m.%ﬁ,w O L - G5 i Vs ﬁ%@wM
3 ® o L ASAEE B o=
E\MVQ—Q@ m = < W@w%w@% T ) ’ B
gy  me\g - 9,
EHEEV ‘_ w O | =2 O L Do
: = & o (gedut | SAEI
- fii -Q - — ®© ERTERCO O ) e
@@‘@m e S@ o e — s S L\ LE o
,@ﬁw _ _.m_ .@N\WC R = T \@fl ;r@@l ..%%QMwW@
@ve‘o@o%ﬁ PO 5 i
i O Mi@ S ‘
== ogis




automechanika
BUENOS AIRES

9%
Dealers
(new / used cars)

Exhibitors:
visitor target

group

18%
Wholesale of spare  42%
parts, components Retail of

and accessories spare parts and
accessories

— 9% — 11% — 12%
Tire service Tires, Tires, retall
wholesale
—13%
Other
— 13%

| |
38%  23%

repair Production of

workshop vehicle equipment

Multiple answers possible. (OEIVI)
Exhibitor survey result.

poo
v

Manufacturing of

workshop equipment
and tools

23%

Manufacture of Car

22%

13%

Service station

14%

Fleet management

19%

Services

— 20%

Wholesale of diagnostic,

spare parts and manufacturing testing and repair equipment
accessories
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